
 
	 LEARN ONLINE AND FULFIL THE ENTRY 

REQUIREMENTS TO BE REGISTERED AS A 
MARKETING REPRESENTATIVE (MR)

This programme is designed and conducted by SIDC as one of the entry 
requirements for candidates intending to be registered as a Marketing 
Representative (MR) pursuant to the Guidelines on Marketing Representatives 
(MR Guidelines).

	   
PROGRAMME STRUCTURE

New revised structure now available which will allow candidates to have:
•	 The flexibility to learn at their own pace as well as have more learning  
	 avenues and learning time (maximum of 2 months access to the CMEP)  
	 before attempting the assessment.
•	 Increased CMEP Assessment sessions to select from which are now  
	 computer based and scheduled every Friday* and up to 2 sessions a day.

CMEP Learning Programme + Assessment

The CMEP is a self-directed online learning programme offered via the SIDC 
Learning Management System (SIDC eLearn) platform comprising 9 modules. 
It is designed as a learning tutorial covering the knowledge and skills relevant 
for Marketing Representatives (as defined under the Guidelines for Marketing 
Representatives) to carry out their duties competently and in compliance with 
prevailing laws and regulations.

The broad spectrum of e-learning tutorials will provide a comprehensive 
introduction to the Malaysian capital market covering the regulatory 
framework, capital market products and services as well as the techniques 
and skills required in marketing capital market products and closing the deal 
with prospective clients.

Upon completion of this learning programme in accordance to the  
recommended learning hours, participants will be better prepared to  
undertake the CMEP Assessment.

LEARNING PROGRAMME
•	 Self-directed online learning programme
•	 Accessed via the SIDC Learning platform for a maximum of 2 months
•	 Modular - Participants need to complete all 9 modules
•	 Knowledge check - 5 quiz questions in each module
•	 Recommended Learning Hours (LH) - 5 hours

ASSESSMENT
•	 30 multiple choice questions
•	 45 minutes
•	 Passing mark - 60%
•	 Remote proctored assessment
	 (slots are limited, subject to first-come-first-served basis)

LEARNING OUTCOMES

Upon completion of this programme, participants will be able to:
•	 Identify the components, role and importance of a capital market;
•	 Identify the relationship between capital market performance and  
	 economic indicators;
•	 Outline the relationship between participants of the capital market;
•	 Outline the regulatory framework of the Malaysian capital market industry;
•	 Describe the organisation and structure of the relevant regulatory bodies  
	 and its roles in various capital market laws and regulations;
•	 Identify the laws and regulations governing the Malaysian capital market;
•	 Define the capital market intermediaries’ roles and functions as well as  
	 the applicable rules and regulations applicable to capital market  
	 intermediaries;
•	 Describe the types of products and services as well as the permitted  
	 activities regulated by the relevant laws and regulations;
•	 Describe the permitted activities, duties, rights and obligations of a  
	 marketing representative as prescribed by the Guidelines on Marketing  
	 Representatives;
•	 Elaborate on the rules governing the relationship between a Marketing  
	 Representative, the principal and clients;
•	 Recognise the offences in relations to market misconduct and  
	 unethical business practices;
•	 Elaborate on the requirements for reporting institutions to comply with 
	 as imposed under the Securities Commission Malaysia’s Guidelines 
	 on Prevention of Money Laundering, Countering Financing of Terrorism, 
	 Countering Proliferation Financing and Targeted Financial Sanctions for 
	 Reporting Institutions in The Capital Market;
•	 Explain the procedures in conducting customer due diligence and  
	 applicable techniques in detecting clients’ unusual behaviour;
•	 Recognise the importance of effective communication in establishing  
	 customer relationships;
•	 Demonstrate the relevant techniques in marketing products and services;
•	 Identify prospect’s needs through effective questioning in uncovering  
	 prospective clients’ objectives; and
•	 Discover the essential knowledge and skills required to present, convince  
	 and close the deal with prospective clients.

	   
TARGET AUDIENCE

Designed for those who intend to be to be registered as Marketing Representative 
(MR) pursuant to the Guidelines on Marketing Representatives (MR Guidelines).

	   
	     ICF COMPETENCY LEVEL

•	 CC 01 Customer Focus
•	 FOR 01 Anti Money Laundering
•	 FOR 02 Capital Market Institutions
•	 FOR 03 Capital Market Intermediaries
•	 FOR 05 Islamic Capital Market Regulations
•	 FOP 01 Capital Market Environment
•	 FOP 02 Capital Market Fundamentals
•	 FOP 03 Capital Market Products
•	 FOP 04 Islamic Capital Market Product
•	 FUT 02 Client Advisory (Investment)
•	 FUP 14 Know Your Client
•	 FUP 15 Sales and Marketing

All at proficiency level 2

	   
REMOTE PROCTORING MOCK 
EXAMINATION

REMOTE PROCTORING EXAMINATION MOCK-UP
This remote proctoring examination mock-up is intended to assist candidates 
in familiarising themselves with the remote proctoring system and the SIDC 
assessment management system. Candidates are encouraged to attempt 
the mock examination prior to their actual examinations.

Visit www.sidc.com.my and Register for SIDC’s Webinar Series Now!

	 Securities Industry Development Corporation (765264K)
	 3, Persiaran Bukit Kiara, Bukit Kiara, 50490 Kuala Lumpur, Malaysia     
	 Email: sidc@sidc.com.my   Website: www.sidc.com.my	

For enquiries on registration, please contact: +603 6204 8439 / 8274  I  Register today at www.sidc.com.my

Get in touch and speak to our friendly team: 	

Farith Jamal I +6014 653 2578 I Farith.Jamal@sidc.com.my	 Abdul Qaiyum I +6017 871 3242 I Qaiyum.Ghazali@sidc.com.my     

Sarah Dalina I +6011 2711 9658 I Sarah.Dalina@sidc.com.my	 Syed Imran I +6017 743 0773 I imran.nasir@sidc.com.my 

Wan Mohd Farid I +6012 641 7589 I FaridK@sidc.com.my         		


